RAISE THE PRICE OF TOBACCO PRODUCTS

The Problem:
Tobacco Takes a Toll on Minnesotans’ Health

e Cancer is Minnesota’s number one killer. One in two Minnesotans will be diagnosed with cancer.’
e Tobacco kills 5,135 Minnesotans every year.?

e Tobacco is linked to 15 types of cancer, including cancers of the: mouth, throat, stomach, liver, pancreas,
kidney, bladder, cervix, and leukemia.'

e 19% of high school students in Minnesota smoke.’

e Today, 17 youth in Minnesota will start smoking.*
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The Solution:
Raise the Price of Tobacco Products

e Prevent over 61,000 kids from becoming addicted to nicotine.®
e Reduce smoking and encourage over 29,000 smokers to quit.®
e Save more than 27,000 lives from smoking-related disease.’
e Increase state revenue $125-$140 million annually.’

e Save more than $1 billion in health care costs.°

The vast majority (72%) of Minnesotans support raising the price of tobacco.’
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